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Phoebe Widjaja

Softwares

Education

Recognition & Activities

behance.net/PhoebeWidjaja

Interest

Skill Set

August 2012-current

April 2013 Bhom Matsuri Comittee
Member of Creative Design Division

MI Digital Publishing Contest
Get second prize winner 

Titik Temu 6 : GENETIKA
Head of Consumption Division

June 2014

March 2015

Print Design

Typography

Editorial

Vector Illust.

Photography

July 2009-2012

Universitas Pelita Harapan
Visual Communication Design Major

SMA Katolik RICCI 1

Taman Semanan Indah B1/53, Jakarta Barat

phoebewidjaja12@gmail.com

0817-083-0505
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Branding Identity1 Es Italia Ragusa

Re-branding identity 

project of an old, yet 

famous, italian ice cream 

(not gelato ice cream) 

cafe “Ragusa”, Jakarta. The 

cafe was, and still known 

to have nostalgic and 

old-ish atmosphere, thus 

the reason of using sephia 

themed color and old 

things about ice cream as 

super-graphics. 



Social Campaign2 Yuk Baca Buku

This campaign’s goal is 

to inviting children (10-12 

years old)  from upper 

class in Indonesia, to read 

more books. Because of 

the campaign audience, 

I chose to do vector 

illustration with bright and 

solid color which attractive 

for children. The headline 

and body copy itself are 

made with child-like style.



Editorial Design3 NAKAMA Magazine

NAKAMA Japan Lifestyle 

Magazine is brand new 

magazine made for final 

project. As its name 

implied, this magazine is 

about Japanese lifestyle, 

mainly anime and manga. 

This magazine is for 17-25 

years old and interested in 

Japanese lifestyle, thus the 

reason of using vibrant and 

colorful color.



Packaging Design4 Baltic Ice Cream

Baltic Ice Cream is an old 

ice cream brand from 

Indonesia. It was quite 

known but since the 

distirbution so limited 

not many people now 

know about it. The goal of 

this redesign is to attract 

younger customers and 

make Baltic Ice Cream 

famous once again.

Find out more my portfolio at :

phoebewidjaja.com and behance.net/

PhoebeWidjaja
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you!

...and hire me, please?


