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PERSONAL INFO FORMAL EDUCATION BACKGROUND

Full name : Michael Moreel Handoko 1997 - 2003 SD Immanuel Bandar Lampung

Place and Date of birth  : Bandar Lampung, 01 January 1992 2003 - 2006 SMP Immanuel Bandar Lampung

Sex : Male 2006 - 2009 SMA Immanuel Bandar Lampung

Nationality : Indonesia 2009 - 2013 Bina Nusantara University, School of Design

Religion : Catholic

Marital Status : Single ABILITIES (Software and Hardware)

Phone : 081366066291 (Handphone) _

Address : Jalan KH.Syahdan Komplek Sandang D9, . @ S . OTHER :
Kemanggisan, Jakarta Barat L '

! ; : ' Microsoft (Word, Excel,
il BIEEN BEREN BERDNR  Powerpoint), Bahasa, English.

Email : mikemoreel92@gmail.com

EXPERIENCE

2008 Design division Immanuel school

Hello there, 2011 Kamar Kecil graphic house

| graduated from Bina Nusantara

2012 PT.Grinova Indonesia

University And have an interest with

layouting , editorial design , digital

2012 Scopa Jubilee, Conceptual Category - Participant
imaging , promotional media design.
2013 Fresh n Brite 2013 Playhard - Participant

I am young, fun, and willing to learn
something new.

2014 February - 2015 September PT. Imagi Asia




Master brochure - Ciputra Waterfront city

MASTER
BROCHURE

CIPUTRA WATERFRONT

This is one of my projects while
working at PT. Imagi asia. I made
a designs for master brochures
and several promotional media such
as billboards , mini brochures and
others.

The concept is the atmosphere of the
place that is adjacent to the beautiful
sea. Designed with blue color and
pattern of shells to have the feel of
the city‘s waterfront position.

Ciputra Waterfront city - Master brochure




Branding - Mor Store

MOR STORE

BRANDING

This is one of my projects while

working at PT. Imagi asia. Mor store is

a convenience store chain that provides a
lot of different kinds of fast food .

therefore, the concept of branding is
“freedom of choice” that can also be used
as a tagline that represents the variety of
foods, not just a place to eat , but also as a
place to chat and shop.

MOR STORE

FREEDOM OF CHOICE

Mor Store - Branding



Podomoro University 2015 - Media Promotional

Media Promotional - Podomoro University 2015

\ I') PODOMORO
UNIVERSITY

&

w PODOMORD

m m

PODOMORO
UNIVERSITY

PODOMORO UNIVERSITY

MEDIA
PROMOTIONAL

This is my design test to get into

JOIN US
AND REACH

vour FuTuRe | BABSON

wetw podomorolaniversity.com Gl I',"f BAL

a company.

The design concept for this design is,

Fun and Young, without eliminating the
elements of education. Design tailored for
young teens to pursue their aspirations
and Future.

% B LA B T
Wi

JoINUS *-‘;q
AND REACH
vour FuTure | BABSON

hl{]]l-.'l.l

wanaL podamoraunirersity. com
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Website Interface - Alessandro Fuoco (Web Designer)

1.0 Home

r Fl *
Alessandro Fuo

Web Designer

Our Works

< @:‘:;“i_ » BatteryAcid

WEBSITE
INTERFACE

ALLESANDRO FUOCCO
(WEB DESIGNER]

12

This is my design test to get into
a company.

I redesigned this website to show
the important info such as
portfolio, profile, and contact.

Beside that, the design purpose is

to make a proper hierarchy.

3.0 Contact

Alessandro Fuoco (Web Designer) - Website Interface

4.0 Work

13



oo Kehidupan

g(up u-lup A

illustrated education book

Book launching
Atrium Grand Indonesia

- 20 Juli 2015 -

V' Fupubupt <

Illustrated book -
Kehidupan Kupu-kupu

ILLUSTRATED

POP UP BOOK

KEHIDUPAN KUPU - KUPU

This is my final assignment at
Binus university. It takes about
four months with several
processes to make this book.

This book is designed with
illustrations that are not too
realistic with a bit elements
of fantasy, so they can be
accepted by the public,
especially the children.
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Illustrated book -
Kehidupan Kupu-kupu

Coupled with techniques such as
pop ups that can make children
learn about butterflies in

a different way that is fun

and not boring.

16

the
Process

npnr-faipe meerigpokan sanva far vang dietompolon
heelerdinm polowrgon sevangets oo ¢ Lepidopeeral,
atn Bersaveap xixik, Selain nesnifiki Reindaha
waarsir dr fengnk save, k- kg fae
RERTPURYAE v periting B

fergprua-eanus alnpel mgmilenin
prnses poyerbukan day

prennhiectfienr Mg

LT
Liraw
Prapser

S5ES; A0
= Desiiogerofis
m ik

u {rrngrafi
Hatupur gt Ao b g
o

B pessgerdmes tennme dagnikepn
v elikewns accang daterwkn o
W mcarmitif trvenk it Dsefrmest

nfrraregl Verhal

[llustrated book -
Kehidupan Kupu-kupu

G '"‘.‘.i"‘"""' B Comamen monpert] essiimes
EFLERL LI AT emtiirege kopnErw el porikad

aeriynain can ey M fermknildio .I.IJI.I,W“

17



18

MASTER
BROCHURE

MONACO BAY

This is one of my projects while
working at PT. Imagi asia.

This is one of Lippo Group’s
projects, located in Manado city.

Inspired by Monaco and has a
similar topology, this project is
named Monaco Bay.

W RS AT
MEANS BTN

Monaco bay - Master Brochure

This design’s concept is a waterfront
city that displays an ocean atmosphere
and beautiful waves. Can be seen from
the color and supergraphic used.
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World Education Expo 2015 - Media Promotional
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MEDIA
PROMOTIONAL

WORLD EDUCATION EXPO This is one of my projects while

working at PT. Imagi asia.
WEEI organized to help new
graduates to get a bright future.

The design concept for this
project is, Fun, young and
fantasy. Design tailored for
young teens to pursue their
aspirations and Future.
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Branding - Mor Wakasei Mor Wakasei - Branding

0.1 Logo

@

2.0 Packaging bowl and Price Tag

207

@

1.0 Menu Poster

MOR WAKASEI i - = ] O ey e = -
BRANDING AL 7 e 3t WHHHEEI
: g _' ‘

This is one of my projects while
working at PT. Imagi asia. Mor Wakasei
is a new brand of Japanese food from
Mor store.

therefore , the concept is displaying

the culture and the Japanese pattern ,
because in Japan itself seafood is one of the
most often enjoyed food , so I use as a wave
pattern representative of seafood in Japan
for more lift culture.

i !
'_'-1

POTATO KDR[]KKE

HF Rt
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Branding - Mor Wakasei

3.0 Promotional Poster 4.1 Promotional Shelftalker

Tasty Japanese Food @ &0 @ Tasty Japanese Food @ 800 - 3

DI‘SKDN

5.1 Shelftalker 5.2 Shelftalker (Display Photo)

Tasty Japanese Food @ @08
Tasty Jupaieze Food @ S50
; & DESSERT C e

Hﬁlmm nqc.-l;:!ﬂmm m:w;au ':’

Tasty Japanese Food p
RICEBOWL
l-l-l‘a.-uc-

6.0 Menuboard (Display Photo)

Mor Wakasei - Branding

LONG BURGER

CHICKkEw ‘ﬂm

POTATO CEQ'WO

(MIX & NRIANT (1




Branding - Mor Wakasei
7.1 Standing Banner

7.2 Standing Banner (Display Photo)

oS NN N -

All media promotion made it
past several processes , such
as the Food photoshoot , talent
photos, and layouting.
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1.75 -1.80 cm
Human Real size

8.1 Mobile Branding

WHKHSEL
e A

Tasty Japanese Food @

AL

8.2 Mobile Branding (Display Photo)

PEMBELIAN KE-2

Convenience
Store

Mor Wakasei -

msxow 500

Branding




Annual report - PT. Pakuwon jati Collage design

HAMY
HALLOWEEN

COLLAGE
DESIGN

This is some of my personal
collage designs. This collage is made
with photoshop containing different

pasted objects to create a great
visual appearance.

ANNUAL
REPORT

PT. PAKUWON JATI tbk This is one of my projects while
working at PT. Imagi asia. Created with
the tagline “Continuously developing
for greater growth”, is expected to
further grow to be the best.

In addition, the design concept for the
book was made into a corporate order
to keep displaying the trusted company.
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mikemoreel92@gmail.com




